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The last report from the roof of the world

One door closes..
.another door opens

fter a year and a bit I’ve

decided to close the door

on Tibet. It was a decision
made over several months, for sev-
eral reasons.

Ta-ta to La La Land

One of the more prominent rea-
sons is that another more intriguing
and exciting door has opened. I’ve
been invited by the British Broad-
casting Corporation World Service
Trust (BBC WST) to join their media
production team in Hanoi.

In mid—-September 1’1l be tak-
ing up the position of ‘Interpersonal
Communication/Print Materials
Advisor’. I’ll be working with BBC
WST six months per year over the
next three years, leading the design
and production of print materials in
support of interpersonal communi-
cation interventions targeting youth.
The materials will be linked to the
multi—episode television drama that
BBC WST will be producing in Viet
Nam. In addition, I’ll be working
with Vietnamese counterparts to or-
ganise and manage a peer education
programme targeting high school
and university students in yve prov-
inces of Viet Nam.

The BBC WST produced televi-
sion drama will run for four years.

It will deal with HIV/AIDS, STls
and relationship issues affecting
youth. It will be similar to televi-
sion programming produced by the
BBC WST in Cambodia, India and
several countries in Africa. The
idea is to reach youth and inpuence
their behaviour through the power
of targeted, youth—oriented enter-
tainment—the ‘enter—educate’ or
‘edutainment’ approach espoused by
many health promotion specialists.

I’m very excited about this op-
portunity. For me, working for the
BBC WST is a dream come true. I’ll
be part of a team of seasoned news
and entertainment specialists. It’s
both a chance to learn and be allowed

the freedom to be as creative as | can
be.

The funding for our work comes
from the Asian Development Bank
(ADB). The ADB project, ‘Prevent-

H‘owdy Unhcleul-|o

ing HIV Among Youthd speciycally
prescribes the production of the tel-
evision drama and supporting print

materials. So, it eliminates the need
for us to convince the Government

of Viet Nam that this is a good idea.
It’s already bought into by the Min-






